
UPS My ChoiceSM 

Customer Presentation

Pulse of the Online Shopper

www.ups.com/insideretail



To win with today’s avid online 
shopper, retailers must evolve to 
meet their preferences and needs.

• Retail is Global

• Smartphones gain ground

• Marketplaces make inroads

• Store is still important
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Executive Summary:

Constants

• Channel Shifting

• Free Shipping

• Premium Shipping

• Alternate Delivery

• Returns
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Largest 
Network in 

the Industry

UPS solutions

• iParcel

• Mode Optimization

• UPS MyChoice / Follow My Delivery

• UPS Access Points

• Returns Portfolio
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Thank You
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